SEO UN SATURA
Optimizacija ar Ml

7. lekcija | Generativais Ml
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Sodien lekcija

Ka Google strada 2026. Atslegvardu izpéte Teksta parstrukturesana

SEQO process, SERP, Al Overviews, MekleéSsanas nodoms, garas astes, On-page SEO, H1/H2, meta

zero-click, GEO MI riki, Keyword Planner apraksti, ChatGPT optimizacija
Uzvedibas dati SEO + Google Ads paralele Grupu darbs

Search Console, Analytics, Ml Kurus atslégvardus izmantot kur Atslegvardu izpéte + Hl un meta

Interpretacija, lokalais SEO un Kapec optimizacija savai nisai
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Kad péedéjo reizi mekleji kaut ko Google -

vai noklikskinaji uz pirma rezultata?

Vai vispar noklikskingiji?

meklesanu beidzas Google vaicajumu CTR kad paradas
bez klikska aktivize Al kopsavilkumu Al kopsavilkums
(zero-click) (2025. gads) (vs. 15% bez ta)

SEO 2026 nav beigts - tas ir mainijies. Sodien saprotam, ka un ko darit.
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il Google strada
20267

SEO process - S

RP - Al Overviews - GEO
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SEO (Search Engine Optimization)

SEO (Search Engine Optimization) - latviski mekléetdjprogrammu
optimizdcija. Ta ir satura sakdrtosana tq, lai to vieglak atrod SITIO!
mekléetaja (galvenokart Google). Praktiski tas nozimé veikt T —— Eh RTINS
darbibas, lai jisu majaslapa paraditos augstak meklésanas T
rezultatos péc noteiktiem atslegvardiem.

Ko tas Nozimée? RANK =2 F ™
e |zveléties pareizos vardus (atslegvardus) "g
e Rakstit un sakartot tekstu ta, lal tas butu {‘O |
viegli uztverams un lietojams '
e Rezultata vairak cilveku atrod tavu PAGES
saturu bez reklamam

CONTENT
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Ka Google mekletajprogramma strada

SEO process un ranga nhoteiksana

Google atrod lapu Google analize lapu Pieskirts rangs /
(crawl) (indekse) pozicija
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Galvenie kritériji ranga noteiksana

1. Meklesanas nodoms Ko lietotajs veélas: informaciju, pirkumu, salidzinajumu, lokalo pakalpojumu?

2. Satura kvalitate Vai saturs vislabak atbild uz lietotaja meklejumu? Dzilums, precizitate, atbilstiba.

3. Autoritate un uzticamiba Cik uzticama ir lapa? Aréjas saites, doména autoritate, E-E-A-T signali.

4. Tehniska kvalitate Lapas atrums, mobilajam iericém draudziga struktdra, Core Web Vitals.
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SERP 2026 - vairs nav tikai 10 zilas saites

Ka Al Overviews mainija meklesanas lapu

Al Overviews (AIO) - Google Gemini generéts kopsavilkums virs organiskajiem rezultatiem.

pieaugums mobilajos
meklejumos ar
Al Overviews
(gads pret gadu)

no visiem Google
vaicajumiem datoros
aktivize Al Overviews
(sept. 2025)

organiska CTR
Kritums vaicajumos,
kur paradas

Al kopsavilkums
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Al Overviews (AlO)

Google

Al Creervien

CressFit is a high-intensity, functional training program that )
combings strongth and condiisning exercises, Crosskit
warkauts ane made up of functional movemaents. B squeat

g iling. pushing, it lifting. performed at o high
i y bevel for prod amgunts of time. The work-
outs emphasize load, distance, and speed 1o help partici-
panits develop power. (B

i 4

be 4 b

People also ask

What is a CrossFit workout?

aaFit differant fnoen gym?

Frunders: C
Feusded: 2
Mesdguatte

what are ai search results?

All  Images News

+ Al Overview

Al search results are Al-generated summaries, such as Google's Al Overviews, that
appear at the top of search engine results pages (SERPs) to provide direct,
comprehensive answers to user queries. Powered by Large Language Models (LLMs),
these results analyze, summarize, and synthesize information from multiple web sources,
rather than just listing links, to answer complex or conversational questions. #

what is the best way to cut a pineapple X !; )
About 97,200,000 results (0.51 seconds)
Al Overview Learn more

Here are some steps for cutting a pineapple:

. Cut off the top: Twist off the top of the pineapple in a dramatic fashion.
. Cutin half: Cut the pineapple in half lengthwise.

. Cutinto quarters: Cut each half in half again to create quarters.

B oW N =

. Remove the core: At a slight angle, cut about half an inch into the flesh to remove
the core. The core is a small triangle on the edge of each quarter.

5. Cutinto slices or cubes: To make rings, lay the peeled pineapple on its side and cut

Show more

Q

i about Al search results include:

Summaries: They appear at the top of the SERP to provide quick,, condensed,
onable answers to user queries.

ual Understanding: Unlike keyword-based search, Al understands user intent
text to deliver more relevant and personalized results.

Citations: Al search results in platforms like Google Search usually link directly
the sources used, allowing users to explore deeper.

on SEOQ: Because these answers appear at the top, they may reduce traffic to
al websites, but they can also offer new visibility opportunities if content is
the summary.

Material: These results are generated using data from the web, including
s Knowledge Graph. ¢

mamples include Google Al Overviews and Bing Copilot. #
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What Is Al Search? (And Other FAQs) - M&R Marketing

Oct 28, 2024 — If you've asked Google a question any time

since mid-May, you might have seen a new feature show up

ME&R Markaling

How to Get Your Business Mentioned in Al
Search Results

Jun 20, 2025 — What Are Al Search Results? Al

search results are dynamic, machine-generate

m Kreative Media

What Is an Al Search Engine? - IBM

Unlike traditional search engines that focus on keyword-based

ndexing, Al search engines analyze the context, intent and...

1BM

Show all




Al Overviews (AlO)

L
Google &

how to pick the right water... , r)
All Videos Images Shopping Web Mew:

4 Al Ovarview 'I.-’ +3

Yes, tapping a watermelon can help you
pick aripe one: @

* Listen to the sound: A ripe watermelon will
have a deep, hollow sound when tapped,
similar to a tenor. An overripe watermelon
will have a more hollow or flat sound, while
an underripe watermelon will have a
higher-pitched, denser sound. &

Check the field spot: The field spot is the
creamy or dark yellow spot on the
underside of the watermelon where it
touched the ground while growing. A whiter
field spot means the melon needs more
time to ripen. &

Check the color: The watermelon should
be a rich green color, not faded. &

Check the stem: The stem, or tail, should
be dry. If it's green, the watermelon might
have been picked too early, &

Weigh it: A heavy watermelon is more likely
to be ripe and full of juice. ¢

Dimitras Dishes ] & farmercoop.c

How to Pick a Sweet

Google
what causes the southern li... A

All Videos Images Shopping Web

4 Al Overview & Bo?

The Southern Lights, also known as the
Aurora Australis, are caused by solar
particles interacting with Earth's magnetic
field and atmosphere: #

Solar particles
Charged particle:
protons, are released from the

solar flares and coronal mass ejections

Earth's magnetic field
The Earth's magnetic field is disturbed by the
olar particles, altering the particles’

trajectones, &

Atmosphere
varticles collide witt ] n TN
atmosphere, exc atoms and moalac

that release photons. €

Light
The photons released by the excited atoms
and molecules are what we see as the

Southern Lights. @

The colors of the Southern Lights are

®
Google

how is the health of the gre...

All Images Videos News Forums

4 Al Overview

The health of the Great Barrier Reef is
primarily monitored by the Great Barrier
Reef Marine Park Authority (GERMPA)
through a combination of methods
including: in-water surveys by divers,
aerial surveys, water temperature heat
mapping, citizen science data, forecasts,
and regular "Reef Health Updates” which
are released based on this collected
information; the Australian Institute of
Marine Science (AIMS) also plays a key
role in monitoring the reef through long-
term monitoring programs using manta
tow surveys and fixed photo transects.

Key aspects of the monitoring
process: ¢

Regular surveys:

Jivers conduct underwater surve

Manta tow surveys:
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Zero-click un jaunais Al trafiks
Mazak kliksku, tacu jauni kandli aug

+357%

platformam: ChatGPT,

. L Comini. Perploxit
B Zero-click mekl&jumi: 56% » 69% emini, Ferpiexity

(2024-2025)

Jauns kanals
Bl Lietotdji klikskina 8% gadijumu ar Al vs.

15% bez ta Al cité tavus rakstus -

redzamilba bez klikska
. Pew Research: 68 000 meklejumu - tik

maz kliksku

L . Zimola autoritate
. Daudzi iegust atbildi no Google - uz tavu

lapu nenak Ja Al tevi piesauc
ka avotu - tu audz
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JAUNAIS SEO 2026

Generative Engine Optimization

Optimizadcija, lai Al sistémas tevi citétu savos atbilzu kopsavienumos.

Experience, Expertise, Skaidri virsraksti, saraksti, Petijumi, statistika, Jautajums » atbilde
Authoritativeness, Trust. tabulas, FAQ bloki. eksperta viedokli. 1-2 teikumos, nekavéjoties,
Galvenie Al avotu izvéles Al viegli ekstrahé un cite. Al nevar ignoréet unikalu ne péc gariem ievadiem.

signali. avotu.
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slegvardu izpéte

Meklesanas nodoms - garas astes - Ml riki - Keyword Planner
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«— C, majas

o~ g t — Ma3jas kafejnicu dienas ZS Birznieki
Atslegvardu izpéetes - R
Your Event

Q majas kupinajumi

-
A
—':'\.--\_-le

— — o
n OZI m e U n m e rkl s I'-.-;a'_ias ar lzpirkuma tiesibam
kﬂ! Your group

n Modulu majas Latvija!
Your group

Q) majas kafejnicu dienas

Vvardi, ko cilvéki mekle, pieméram, Google = atslégvardi

e Atslegvardi - tie ir vardi vai frazes, kurus cilvéki
leraksta meklétaja, mekléjot informaciju. Piemeéram, ja
cilveks grib cept pankukas, vins var mekléet “pankuku
recepte” - St fraze ir atslegvards. Q marketingal

Q. marketinga - Google Search

e Atslegvardu izpéte - process, kura noskaidrojam, ko

tiesi cilvéeki meklé saistiba ar musu temu. Tas palidz ©  marketinga asistents
saprast lietotaju valodu un vajadzibas. Pieméram, vai : o
cv = — U — ’ - u — . i 2 marketinga specialists
biezak mekle “bankuku recepte” val “vienkarsa
pankuku recepte”, vai varbut “amerikdnu pankukas” Q. marketinga specialists vakances
utt. . .
S marketinga studijas

1 marketinga kursi
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Kas ir atslegvardi - divas perspektivas

Pateréetaja perspektiva Uznémuma perspektiva

- Meklejumi, ko cilveks izdara Google Meklejumi, uz kuriem optimizet lapu

. Atbildes uz jautajumiem, problemam, vajadzibam Uzradit informaciju par zimolu tiem, kas meklé

. Nav tikai komercials noluks Komercials noluks - konversija

Piemers: 'vilnas mazgasanas lidzeklis' >+ mana

. Piemeérs: 'ka nomazgat vilnu', 'labaka kafija Riga' lapa

Atslegvards = cilveka jautajums vai nodoms, ne tikai vards.

e e Prasmju pilnveide pieauguSajiem"
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Meklesanas nodoms - vissvarigakais jedziens

Google vertg, val saturs atbilst nodomam, ne tikai atslegvardam.

Meklé informaciju vai _ : o Meklée konkretu vietni vai Meklé tuvuma esosu
- Vélas nopirkt val rikoties. _ :
atbildi. zimolu. pakalpojumu.
"ka pagatavot borscu" "nopirkt jogas paklajinu” "Facebook pieteikSanas" "zobarsts Riga"
"kas ir maksligais intelekts" "bezmaksas piegade "Rimi tiessaistes veikals" "kafejnica Liepaja tuvuma"
"MI plusi un Minusi" kosmetika" "ChatGPT login" "MI kursi Latvija"

"MI kurss iesacejiem”

Prasmju pilnveide pieauguSajiem"
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Iscis un garas astes atsléegvardi

Head keywords vs. Long-tail keywords

ISAS ASTES Head keywords GARAS ASTES Long-tail keywords

Plasi, visparigi termini Specifiski, detalizeti
Miljoniem meklésanu menesi Mazak meklésanu, precizaks nodoms

Augsta konkurence Zemaka konkurence

Biezi nav skaildra nodoma Augstaka konversijas iespéja

"kosmetika" "dabliga mitrinosa sejas krems
"Jogas paklajins" kombinétai adai bez paraboleniem"
"kafija" "Jogas paklajins iesacejiem Riga"

Stratégija iesacéjiem: sac ar garajam astém - mazak konkurences, precizaki apmekletaji.
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Atslegvardu izpetes process ar Ml

No nulles lidz prioritdsu sarakstam

Sakotnejais saraksts

Pieraksti galvenos atslegvardus vai ludz ChatGPT tos ieteikt, balstoties uz majaslapu vai produktu aprakstu.

Izpéte ar rikiem

Keyword Planner, Semrush vai Ubersuggest - realie mekléSanas apjomi un konkurences novertejumes.

Filtresana

Nomet neatbilstosos, dublikatus un atslegvardus ar mazak neka 10 meklésanam menesi. Parak visparigie - ari lauka.

Grupésana péc nodoma

Sadala grupas: informativie, transakciju, navigacijas, lokalie. Katrai grupai savs saturs.

Prioritasu atlase

Atlasi 5-10 galvenos atslegvardus, kuriem optimizéesi lapas saturu, Hl un meta aprakstus. Dokumenteé tabula.
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KOMPETENCU JuPp P I J
CEMNTRS

Nr. 3.1.2.5.i.0/1/23/1/CFLA /001




ChatGPT/Gemini/Cloud.ai atslegvardu izpéete

Labs sakuma punkts, ne galigais avots. Vienmér parbaudi ar Keyword Planner!

Prompts - atslegvardu saraksts

Al nenodrosSina precizus
meklesanas apjoma datus.

"Darbojies, ka SEO eksperts Baltijas tirgu. Esmu [uznémuma

apraksts]. lesaki 20 atslegvardus SEO strategijai. : L :
Vienmer parbaudi ar Keyword

Katram noradi: . Planner vai Semrush.

- Meklédanas nodomu (informativs/transakciju/lokals)
- Aptuveno konkurenci (zema/vidéja/augsta)
- Piemeérotibu SEO vai Google Ads

Al = laba ideja, nevis galiga
patiesiba.

Neseko Al ieteikumiem bez
parbaudes.

Prompts - grupésana

"Sagrupée sos atslegvardus pec témas un meklesanas nodoma: [ievieto sarakstul].
lzveido tabulu: Atslegvards | Nodoms | Grupa | Piemérotiba SEO/AdS."

Fokuss uz Latvijas tirgu."
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Google Keyword

Planner

Semrush

Ubersuggest

keywordcupid

Google Trends

KOMPETENCU

CENTRS

Precizi mekléSanas apjoma dati, CPC prognozes.
Integrets Google Ads - reali dati no Google meklésanas.

Viss viena: atslegvardi, konkurenti, satura audits, poziciju
izsekoSana. Vislabakais visaptverosai strategijai.

Vienkarss, iesacejiem draudzigs. Atslégvardu idejas,
konkurentu analize, satura ieteikumi.

M| automatiski sagrupé atslégvardus logiskas témas un
vizualizé tas mindmapa. Noderigs liela saraksta
sakartosanal.

Sezonalo tendencu analize. Salidzina atslegvardu
popularitati laika. Var filtret péc Latvijas.
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SEMrush

populars “viss viena” SEO riku komplekts profesionaliem.
SEMrush piedava padzilinatu atslegvardu izpeti, satura
planosanu, konkurentu analizi un pat reklamu (AdWords)
optimizacijas datus.

Position Tracking Updated: 1 hour ago | Nov 22 - Nov 28, 2025 last 7 days v

O Latvia (Google) - Latvian w

Visibility Keywords Top Keywords
0 3 Qe
36.18% +2.92% Top 3 Top 10 Keywords Position Visibility
6 9 numerologijas kursi 10 10%
new 0O new 3
lost O lost O Zzimesanas kursi 10 10%
dace rolava 20 3.43%
Top 20 Top 100 psihologijas kursi 21 3.43%
9 10 védiska astrologija 20 3.43%
new 1 new 0O

lost 0O lost 0 liktena matrica 30 2.61%
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4 SEMRUSH

Your Unfair Advantage for Growing Brand Visibility

Semrush is the leading platform to grow and measure brand visibility across Al
search, SEQ, PPC, social, and more.



Ubersuggest
Ubersuggest

viegli lietojams bezmaksas/zemas cenas SEO riks no Neil Patel. Ar :
https://neilpatel.com/ubersuggest/

Ubersuggest var atrast popularus atslegvardus, uzzinat to aptuveno
meklejumu skaitu méenesi un konkurences limeni. Ubersuggest o i]ase

Dashboard

Riks arl analizé konkurentus un piedava satura idejas, balstoties uz

Al Search Visibility

P 024
atslégvardiem.
SEQ Opportunities KEYWORD IDEAS
Rank Tracking
e _ . . . . o . . Competitor Analysis SUGGESTIONS
Bezmaksas versija mekléjumu skaits ir ierobezots, pilnai -
= Keyword Research 28 otal Volume: 22.3k
funkcionalitatei ir maksas versija.
Bulk Analysis m kafijas draugs 9.9k
Keyword ideas kafijas automati 4.4k
kafijas pupinas 1.3k
TRACKED KEYWORDS Keyword Visualization P
kafijas banka 1.3k
+) ADD KEYWORDS EXPORT TO CSV « UPDATE SEO DIFFICULTY Keyword Lists kafijas kapsulas 880
Keywords Generator
POSITION KEYWORD CHANGE voL SEQ DIFFICULTY URL
Fending 480 19 = 0 N
_ Free trial CONTENT IDEAS
Pending 5,400 23 = & :
available —
Pending 5 50 3] - = + Track more keywords vRL
4 Hi. Need any help -~ Increase daily limits Kafija
— Get more search topivesels.lv
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https://neilpatel.com/ubersuggest/

Demo - Atslegvardu izpete dzive

- ChatGPT » 20 atslegvardi ar nodomu un konkurenci
- Google Keyword Planner » realie apjoma dati top 5

Filtresana » nomet lieko (zem 10 meklésanam, neatbilstosie)

Grupésana - informativie / transakciju / lokalie

Prioritasu tabula » 5 galvenie: SEO vai Ads?
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Teksta parstrukturesana

On-page SEO - H1/H2 - meta apraksti - ChatGPT optimizacija

g% . . . c ¥ .. ]
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On-page SEO, kas jaoptimize

MI palidz analizét un uzlabot katru elementu

Viens lapa. leklauj galveno atslegvardu. Konkréts.

H1 virsraksts Piemers: "Dabiga sejas kosmeétika kombinetal adai - bez paraboléniem."

Meta title: maks. 60 rakstzimes - Meta description: maks. 160 rakstzimes.

Meta nosaukums un . . e
k vrems o Sava veida 'sludinajums' SERP lapa. leklauj atslegvardu un aicinajumu uz
apraksts darbibu |

H2 / H3 apak§virsraksti Strukture saturu apakssadalas. Palidz Google saprast tému.
Katrs H2 var saturet sekundaru atslegvardu.

Alt teksti atteliem Google neredz attélus - tas lasa alt tekstu.
Apraksti, kas attéla, un ieklauj atslegvardu dabiski.

Iek§éjas saites Saites uz citam lapam sava vietne. Palidz Google saprast struktaru.
Ankorteksts = atslegvards, uz kuru mérka lapa rangojas.
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LLM promti tekstu parstrukturesanai

Prompts - lapas teksta optimizacija

"lzverte so piezemeéesanas lapas tekstu un iesaki uzlabojumus labakam SEO un konversijam: [teksts vai URL].
Optimize: H1 virsrakstu, meta aprakstu (maks. 160 rakstzimes), H2 strukturu, atslegvardu integraciju.
Atslégvards: [atslegvards].”

Negativo atslegvardu prompts Dabiska vs. parsatinata integracija

"No sI meklésanas terminu saraksta izcel nevélamus "MUsu dabiga kosmetika ir labaka dabiga kosmeétika..."
terminus un piedava negativos atslegvardus: [saraksts]." v "Kolekcija izmantotas tiri dabigas sastavdalas - bez
paraboleniem."
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Satura struktura, ko Al velas citet

GEO princips: strukturéts, skaidrs, tulitéja atbilde

Saturs Al formata izskatas citadi neka tradicionals bloga raksts.

Jautajums Tuliteja atbilde Detalizets Saraksts / tabula CTA
skaidrojums
H2 ka jautajums: 1-2 teikumos uzreiz, Padzilina atbildi. Strukture galvenos Aicinajums uz
"Kas ir ne pec gariem 200-500 vardi punktus. Al viegli darbibu.
dabiga kosmétika?" levadiem. ar faktiem. ekstrahé un cité. Saite uz produktu.

Bonus: FAQ sekcija lapa ir tiesi tas formats, no ka Al visbiezak cite.
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DEMO - Lapas teksta optimizacija

n Nemam realu lapas tekstu (vai URL).

ChatGPT analizé: H1, meta apraksts, H2 struktldra, atslegvardi.
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Pauze 10 min
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Uzvedibas dati

Search Console - Analytics - Ml interpretacija - lokalais S
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Uzvedibas dati - kas tas ir?

e Informacija par to, ko cilvéki dara lapa: cik ilgi paliek, kur klikskina, vai atri aiziet. = = = = ==
e Parada, kas patik val nepatik lietotajiem. |

Riki, kas palidz:
e Google Analytics 4 (GA4) » uzvedibas dati (apmeklejuma ilgums, bounce rate).
e Hotjar / Microsoft Clarity » parada heatmaps (kur cilveki klikskina un ritina).
Your website. Em |=M' =W—m o
Through their eyes. 1 |' ‘ I

Wabsite Hoealmaps & Behavier Analytics Tools Analytics Tools & Sohstions for Your Business - Google Analyiics

The maxt best thing lo silling baside someons browsing your sile, See whare they Googhe Analytics ghoes you T 1ot you need 1o betler understand your cusiomens

click. ask whal they thank. and learn why they drop off. Gel stared for free. You can then use those busingss insights to take action, such &S improving your
webaile, creating badored audence lisks, and more

-
g
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Satura kvalitates un SEO analizes riki

Google Search Console (bezmaksas)

Kas tas ir: Google riks satura un tehniska SEO

uzraudzibal.

Ko parada: klikski, atslegvardu pozicijas,

Indeksesanas kludas.

Plusi iesacejiem: vienkarsi lietot, bez maksas, -

uzticami dati no Google.
Google Search Console o

GOQQIE SearchConsole Q, Inspect any URL in "hitps:/fwww. hatchbuck com/

Average CTR

RRRRRRRRRRRRRR

Google Search Console ir visprecizakais avots. Ta
parada tiesi to, ko lietotaji meklé, uz ka vini klikskina
un ka jusu vietni uztver Google.
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https://search.google.com/search-console/about

Ka uzvedibas dati mums palidz? 6-\

e Uzlabo lietotaja pieredzi (UX).
e Parada, kuri raksti vai produkti ir populari.
e Google izmanto sos signalus, lal noteiktu lapas vertibu. o

"""""""""

g1 2348 8780

Riki, kas palidz:
e Google Tag_Manager » seko konkrétam darbibam (piem., pogu klikskiem).
e Hotjar sesiju ieraksti » redzi, ka lietotaji parvietojas pa lapu.
e | ooker Studio (Google Data Studio) » vizualizé datus, lai saprastu
tendences.

\

7 hotjar

Wiol'wa: baan rrited o try Hotjar
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https://tagmanager.google.com/#/home
https://lookerstudio.google.com/u/0/navigation/reporting

Google Search Console - tavs SEO spogulis

Bezmaksas riks - reali dati no Google = Googe earchConsoe
Performance
Ko Search Console rada oD - -
. Uz kuriem vaicajumiem  Un kada pozicija (1-100+).
tava lapa uzradas ] o
) ° ? ) ~ ° - 0 A/_/_/J/H:“ ] .I..I: h |
. Cik cilveku kllksl,(lndjd Impressions vs. Clicks -
(CTR) atskiriba.
. Core web Vitqls I_a paS tehniSké VeselTba: = Google Search Console Ql ® % & oG
atrums un stabilitate. poformance & oo
MI + Search Console L 79K
"Analizé sos Search Console datus un iesaki 3
prioritaros uzlabojumus, lai palielinatu CTR un B
pozicijas: [dati]." .

elel E1'd+LE | ELd I L NCl T-1 |
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Google Analytics + lokalais SEO

Uzvedibas dati un Latvijas konteksts

Google Analytics - ko skatities Lokalais SEO - Latvija

Google My Business - obligats
lokalam uznémumam.

. Bounce rate Cik procentu apmeklétaju aiziet uzreiz
bez mijiedarbibas.

Lokalie atslegvardi: 'zobarsts Riga/,

. Lapa pavaditais laiks  Vai saturs piesaista un notur e atsiegvar
'kafejnica Liepaja’.

uzmanibu?

ChatGPT raksta GBP aprakstu, atbild

. Trafika avoti Organiskais, tiedais, socialie, maksas - >
uz atsauksmem.

kurs kanals strada.

Google Trends filtre pec Latvijas -

. Konversijas Pirkumi, pieraksti, zvani - gala mérkis. ’ -
’ aktualas temas.

OMPETENEL Prasmiju pilnveide pieauguSajiem”

et Nr. 3.1.2.5.i.0/1/23 /I /CFLA /0O




Reports snapshot H 2 A L i i i
[al P P Demographics overview A i " Google Analytics dashboard for multiple properties Explore more dashboards Setup dashboard
Realtime
0 Users = by Country
e ' Traffic accubsition: Sassion prirsaey channel oo (Defalt Channel Geo - R 3 @ < ) ]
Lifa cvela . i § [+ ] Traffic acquisition: Session primary channel group (Default Channel Group) w8 Report date . Property rame . Channdl . Saseion Sowea medim . T . Country .
@ COUNTRY USERS
r  Acquisition ey -
United States 44K B —
- . v Acapition Sessions 3 i
@ v Engagement Ehing < - el ;ngni!w T3mal6uﬁedrs Nzwguﬁs A aéememnmepelsessmn
N o Al e’y e wbm. |
S 1 et . . .
= »  Monetization India 5 gk N ! A "W A i p
- : v *. J \ A f AN .
: = el ¥l Ryt MR e L L My
Retention United Kingdom 4K v
= e S Channel Sessions Total users = New users Properties Breakdown by Total Users
% P - - Sy sl ik B
Germany 30K - — Organic Search 3.9 2.4M ™
- @ Propeny 2 @ Property 1 @ Propernty 3
-
i o trpeyemet : = 4 Direct M 665.3K 374.3K
Canada 3.5k
. i - F e - Referral
= Demographics " ) o o - eferral 1.1M 304.9K 63.9K
~apan 21K =, e o = e —— ppeTy e Unassigned B7.6K 748K 62K
Demographics overview Paid Search 185K 71K 313K
= et 1 (o i . SN T a o 3
o - e Organic Social 385K 29.5K 247K
Demographic details . . — P p— . w a . =
Vigw countries —» SR S—— Display 11.2K 100K 9.7K
S @ . 2 P - e
+  Tech . . Organic Video 10.5K 54K 3K
T - P 1™ . A - Paid Video 46K 37K 34K
PR —— _u Email 79K 3K 1.4K
1-14/14
R - - . : AT T i
Users ~ by Clty Users = by Gender o Lt o | aea u . " . . =
o B e a ] " . 4o 2 Sessions Total users New users
CITY SERS A g 1 vem
a ( M York N & == Property 2 =e= Propernty 1 Property 3 =a= Property 2 =s= Property 1 Propenty 3 = Property 2 == Property 1 Property 3
MW Yor .
- M B00K B00K
.-f" N o - h _ f S -
1.5M P —— 600K S _-" =

Analytics prompts: "Veic so Google Analytics datu analizi un iesaki 3 optimizacijas iespé€jas: [dati vai
ekranuznemumes]."
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SEO + Google Ads

paraléle

Vieni atslégvardi - divas strategijas
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D | I o0
e Vai esat kadreiz klikskinajusi uz rezultatu tikai tapec, ka
tas izskatijas pievilcigak?

o Ka jis domajat - cik loti Ml var palidzét A/B testos un
val vienmer japalaujas uz ieteikumiem?
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SEO un Google Ads - paralela perspektiva

Vieni atslégvardi, dazada stratégija

Vieni atslégvardi - divas stratégijas. ChatGPT palidz izlemt, kuri der kur.

Kriterijs SEO Google Ads

Organiska pozicija ilgtermina Tuliteja redzamiba ar budzetu

Transakciju, augsts pirksanas

Garas astes, informativie
nodoms

Meénesi l1dz redzamibai Uzreiz péc aktivizésanas
Laiks un saturs Budzets par klikski (CPC)

Plasaki + garas astes Specifiski + augsta konversija
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Reklamtekstu veidosana ar Mi

On-page SEO teksts un Google Ads virsraksts - viena logika

Google Ads reklamtekstu prompts

"Uzraksti 15 virsrakstus un 4 aprakstus Google reklamai, kas reklamé [produktu].

Tonis: [draudzigs/profesionals/radoss]. Galvenais vértibas piedavajums: [piemeérs: bezmaksas piegade].
Virsrakstu maks. garums: 30 rakstzimes. Aprakstu maks. garums: 90 rakstzimes.

leklauj atslegvardus: [atslegvards 1, atslegvards 2]."

Kopigie principi — SEO tekstam un Ads

Atslegvards + vertibas piedavajums + CTA  Tris elementi jabut katra efektiva teksta.

Atbilstiba nodomam Teksts atbild uz to, ko cilvéks meklé, ne tikai reklamé.
Kvalitate — pozicija Jo labak atbilst, jo augstaka pozicija - gan SEO, gan Ads.
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DEMO - MI SEO + Ads atslegvardu analize

levadam produkta aprakstu ChatGPT.

ChatGPT genere 20 atslégvardus ar nodomu un konkurenci.

Ladzam ieteikumu: kuri der SEO, kuri - Google Ads un kapéc?

legUstam tabulu: atslegvards | nodoms | kanals | pamatojums.
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Majaslapu
veidosana ar Ml

Lovable - Replit - Bolt.new
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Majaslapu veidosana

Kas ir Replit?

Replit ir tieSsaistes integréta izstrades vide (IDE), kas nodrosina visu nepieciesamo, lai rakstitu, palaistu un
publicétu kodu tieSi no jusu interneta parlika. Nav nepiecieSama sarezgita programmaturas instalacija vai vides
konfigurésana — viss ir pieejams viena vieta, makoni. Platforma atbalsta vairak neka 50 programmeéesanas valodas,
tostarp visas nepiecieSamas tehnologijas majaslapu veidosanai: HTML, CSS un JavaScript.

Build apps and sites with Al

Build and deploy software collaboratively with the power of Al without spending a
second on setup.

Galvenas lespéjas Majaslapu Veidosanai:

e Replit Al Agents: Sis ir jUsu personigais Ml paligs, kas sp&j uzbdvét majaslapu, balstoties uz jasu tekstualu
aprakstu. JUs varat vienkarsi aprakstit savu ideju, pieméram, "izveido portfolio lapu ar tris sadalam: par mani,
mani darbi un kontakti," un Replit Al uzgenerés atbilstoSu kodu.

e Vizualais Redaktors un TieSsaistes PriekSskatijums: JUs varat redigét savas majaslapas saturu un dizainu,
izmantojot intuitivu vizualo redaktoru, un uzreiz redzéet izmainas reallaika, neatstajot Replit vidi.

e Atra Publicé3ana: Kad jusu majaslapa ir gatava, to var publicét interneta ar vienu klikski. Replit nodrosina
hostingu un lauj pievienot ari savu domeéna vardu.

e Sadarbibas lespé€jas: Lidzigi ka Google Docs, Replit lauj vairakiem lietotajiem vienlaicigi stradat pie viena
projekta, padarot to par lielisku riku komandas darbam un macibam.

e Gatavas Veidnes (Templates): Lai paatrinatu darba sakumu, ir pieejamas dazadas gatavas veidnes, piemeram,
personigajali majaslapai, blogam vai e-komercijas vietnei.
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Majaslapu veidosana

Bolt.new

What will you puild today?
Create stunning apps & websites by chatting with Al

)
Ta ir zibeniga platforma, kas parveéertis Tavu ideju par

funkcionejosu majaslapu. Viss, kas Tev jadara - jaatbild uz
daziem vienkarsiem jautajumiem, un musu gudrais
asistents paveiks paréjo.

Kam tas ir piemerots? mpS//a|_Course_

e Jaunajiem uznémeéjiem

e Frilanseriem un rado%o profesiju parstavjiem "
profesiju parstay] landing-pa-

e Maziem un vidgjiem uznemumiem
sajf.bolt.host
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https://bolt.new/
https://ai-course-landing-pa-sajf.bolt.host/
https://ai-course-landing-pa-sajf.bolt.host/
https://ai-course-landing-pa-sajf.bolt.host/

Majaslapu veidosana

Madajaslapu Veidosana ar Lovable.dev

JUsu Ideja » Maksligais Intelekts » Gatava Majaslapa

% Lovable

Build apps and wa_bs'rtas by chatting _with Al

Lovable.dev ir ar Ml darbinams majaslapu konstruktors, kas lauj izveidot
profesionalu un vizuali pievilcigu vietni dazu mindsu laika, sakot tikai ar teksta ELSG SOMEL)Ing Javmsn
aprakstu.

_ —. C e - Al App Builder | Vibe Code Apps & Websites with Al, Fast
Galvenas lespé€jas un Prieksrocibas:

Build apps, websites, and digital products faster using Lovable’s no-code and Al-
powered platform, no deep coding skills required.

o Atrums: No idejas l1dz funkcionéjosai majaslapai dazu minGsu laika. s
e Vienkarsiba: Nav nepiecieSamas nekadas programmesanas vai dizaina
priekSzinasanas.
e M| Saturs: Maksligais intelekts palidz radit ne tikai dizainu, bet ari sakotnejo
saturu.
 Viss leklauts: Platforma nodrosina hostingu un lauj piesléegt savu domeénu.
» Pilniga Pielagosana: Neskatoties uz M| generaciju, katru detalu var brivi
mainit.
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Pauze 10 min
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Praktiskais darbs

Grupas darbs - atslegvardu izpete
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GRUPU DARBS

Atslégvardu izpéte un satura optimizacija savai hozarei.

ChatGlzT d 15720 Keyword Planner / Stratégijas ieteikums Optimizéts H1 + meta
atslegvardi Ubersuggest apraksts
Savai nisai. Pieprasi Parbaud realos meklésanas Kuri 3 atslegvardi » SEO? ChatGPT raksta Hi
nodomu apjoma datus top 5 Kuri 2 > Ads? Paskaidrojiet virsrakstu un meta
(informativs/transakciju/lok atslegvardiem. Korigeée kapéc: nodoms, aprakstu (maks. 160 rakstz.)
als) un aptuveno ChatGPT ieteikumus. konkurence, termins. galvenajam atsléegvardam.

konkurenci katram.
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Sodien iemacijamies

SERP 2026

Atslegvardu izpéte

Al Overviews mainija meklesanu. Zero-

click 689%. GEO — jaunais SEO mérkis. Meklesanas nodoms - garas astes -

Keyword Planner + ChatGPT kombinacija.

On-page optimizacija Uzvedibas dati
H1, meta, H2, alt tekstli, iekséjas saites.

Search Console + Analytics. Ml interprete
ChatGPT raksta un parstrukture.

un iesaka prioritaros uzlabojumus.

SEO vs. Ads

Vieni atslegvardi, dazada strategija. ChatGPT palidz izlemt, kur katru likt.
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Nobeigums

Jautajums: Kas ir tas, ko JUs sev panemat no sodienas lekcijas?

g

Nakamas lekcijas téma - Ml integracija socialajos tiklos un reklamu platformas
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PALDIES!

Priecasos par atsauksmem, ieteikumiem val .
kadu komentaru.

Kitija Speka-Stobe
@Kkitlja.speka.stobe
Kitija.speka.stobe@gmail.com
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	Augsta konkurence
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	Long-tail keywords

	GARĀS ASTES
	Specifiski, detalizēti
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	Zemāka konkurence
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	Google Keyword Planner
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	Google · bezmaksas

	Semrush
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	keywordcupid
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	Bezmaksas / Pro

	Google Trends
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	Ubersuggest
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	Teksta pārstrukturēšana
	On-page SEO · H1/H2 · meta apraksti · ChatGPT optimizācija
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	H1 virsraksts
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	Meta nosaukums un apraksts
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	Alt teksti attēliem
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	Iekšējās saites
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	Satura struktūra, ko AI vēlas citēt
	GEO princips: strukturēts, skaidrs, tūlītēja atbilde
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	Tūlītēja atbilde
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	ChatGPT raksta optimizētu meta aprakstu (maks. 160 rakstzīmes) dzīvē.
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	Uzvedības dati
	Search Console · Analytics · MI interpretācija · lokālais SEO

	Uzvedības dati - kas tas ir?
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	Satura kvalitātes un SEO analīzes rīki
	Google Search Console (bezmaksas)
	Kas tas ir: Google rīks satura un tehniskā SEO uzraudzībai. Ko parāda: klikšķi, atslēgvārdu pozīcijas, indeksēšanas kļūdas. Plusi iesācējiem: vienkārši lietot, bez maksas, uzticami dati no Google. 🔗 Google Search Console
	Google Search Console ir visprecīzākais avots. Tā parāda tieši to, ko lietotāji meklē, uz kā viņi klikšķina un kā jūsu vietni uztver Google.


	Kā uzvedības dati mums palīdz?
	Uzlabo lietotāja pieredzi (UX).
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	Analytics prompts:
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	Diskusija
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	Trīs elementi jābūt katrā efektīvā tekstā.
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	Kvalitāte → pozīcija
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	Mājaslapu veidošana ar MI
	Lovable - Replit - Bolt.new

	Mājaslapu veidošana
	Kas ir Replit?
	Prasmju pilnveide pieaugušajiem" Nr. 3.1.2.5.i.0/1/23/I/CFLA/001

	Mājaslapu veidošana
	Bolt.new


	https://ai-course-landing-pa-sajf.bolt.host
	Mājaslapu veidošana
	Mājaslapu Veidošana ar Lovable.dev
	Prasmju pilnveide pieaugušajiem" Nr. 3.1.2.5.i.0/1/23/I/CFLA/001


	Pauze 10 min
	Praktiskais darbs
	Grupas darbs - atslēgvārdu izpēte

	GRUPU DARBS
	Atslēgvārdu izpēte un satura optimizācija savai nozarei.
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